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Hi there New Pracs, and welcome 
to the fifth edition of inPRactice! 
 
Our September issue of inPRactice 
gave you plenty of tips on how to 
develop ‘brand you’ so that you 
stand out in the job market.   
 
In this edition we look at interview 
tips (that you may not have heard 
before) to help you secure the job 
you are gunning for and hear from 
super PR recruiter, Lynnette 
Edmonds from SOC PRpeople. 
 
Thanks everyone for all of the 
great feedback on inPRactice – we 
love it so keep it coming! We are 
about to start planning for our 
2010 topics. If there is anything 
you really want to know about 
from a New Pracs point of view 
drop us a line at: 
npg@pria.com.au 
 
We also have our BIGGEST event 
of the year coming up on 
November 12 – PR Pick and Mix. 
It is selling out fast so be sure to 
get your tickets quick!  (See page 2 
for details). 
 
And finally, our next PRingles and 
Mingle event is on the 3rd of 
December join us for some 
Christmas drinks. Bring on the silly 
season.  
 
IINNTTEERRVVIIEEWW  TTIIPPSS   
Make sure you are prepared for an 
interview and ensure you’re in a 
positive and confident mindset, 
right from the start.   

The best way to do this is:   

 Prepare – research the company, 
plan for the interview, take copies 
of documents (e.g. qualification 
certificates, previous work, 
references), plan how to get there 
on time 

 Practice – interview questions and 
answers   

 Perform – listen to a question and 
then respond in a confident 
manner   

 Presentation – Put forth the best 
version of ‘brand you’ – the right look, the right message with the right 
goal in mind for this interview opportunity. In a business of first 
impressions, presentation is fundamental to capture the attention of 
your potential employer.   

  There’s no doubt that you will be asked a question that analyses how you 
handled a particular situation in the past. To avoid long and drawn-out 
responses, it’s best to follow the STAR principal:   

 Situation – What was it?   

 Task – What did you do to alter the situation?   

 Action – What could you have done to manage the situation?   

 Result – What was the outcome of your actions?   

  

MMEEEETTIINNGG  EETTIIQQUUEETTTTEE   

First impressions are lasting. It is said that a person forms an opinion of you 
in the first 11 seconds of meeting you. When meeting someone for the first 
time, it’s important to maintain certain etiquette; here are a few tips on 
how to make that first impression a positive and lasting one.    

  

MMEEEETTIINNGG//IINNTTEERRVVIIEEWW  DDOO’’SS   

 Be punctual (or early)   

 Listen   

 Speak clearly and think before you speak   

 Be confident   

 Turn off your mobile phone   

 Have a happy disposition   

 Look them in the eye when speaking  

 Send a ‘thank-you’ email following the meeting 

 Have a firm but warm handshake and smile – when arriving and when 
leaving   

iiinnnPPPRRRaaaccctttiiiccceee      IIIssssssuuueee   555   –––   NNNooovvveeemmmbbbeeerrr   222000000999   

mailto:npg@pria.com.au


2 | P a g e  
Burning questions? Ask us at npg@pria.com.au 
Be friends with us on Facebook  

  MMEEEETTIINNGG//IINNTTEERRVVIIEEWW  DDOONNTT’’SS   

 Be late   

 Be arrogant or rude  

 Mumble   

 Talk too much   

 Chew gum   

 Smell of smoke   

 Use inappropriate language – 
No matter how comfortable 
you feel, swearing or lewd 
language has no place in 
business   

 

EEMMAAIILL  EETTIIQQUUEETTTTEE 

 Professionalism: Use proper 
English at all times and don’t 
abbreviate    

 Efficiency: Get to the point 
and keep your emails succinct 

 Avoid using exclamation 
marks!!!   

 Avoid the use of capital letters 
– this implies SHOUTING  

 Always address the person by 
name    

 Sign off with Kind Regards, 
Best, Warm Regards – not 
Cheers    

 Remember that others can 
read your email, so be mindful 
of what you say  
 

MMAAKKIINNGG  TTHHEE  MMOOSSTT  OOFF  YYOOUURR  

FFIIRRSSTT  JJOOBB  OORR  IINNTTEERRNNSSHHIIPP   
In an industry like PR, where 
contacts are some of your most 
important assets, meeting the 
‘movers and shakers’ and getting 
your foot in the door is absolutely 
essential.    

 
Internships vary in the amount of 
time spent with a company and 
what activities you will be involved 
in. Some organisations run 
specially-designed internship 
programs developed to meet 
students’ needs, while others 
internships operate on a more 
informal basis.     

An internship program is often arranged between companies and universities 
or colleges for senior students to apply for. You can also apply directly with 
an agency or company. Graduate programs are usually not specific to PR and 
are offered through Commonwealth government agencies. Selection for a 
graduate program is based on merit.   
 
Use your time at your internship to your advantage. Ask as many questions as 
possible and listen to the answers, become like a sponge and absorb 
everything. The more people you meet, the more you’ll understand about the 
industry.    

   
It may sound obvious, but when given a task to do (whether it is at an 
internship or in your first job), put in 110% and your efforts will be noted. Be 
prepared to work hard and results will come to fruition.   

   
It has been said that there are three major qualities which a successful PR 
practitioner should hold: ability to communicate, strong attention to detail 
and ‘can do’ attitude.  
 

TIP: The PRIA lists companies looking for interns and applicants looking on its 
website. Listings are free for PRIA members and $150 for non-members. To 
list your details, contact the PRIA on (02) 9331 3346 or at 
information@pria.com.au   
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IINNTTEERRVVIIEEWW  TTIIPPSS  FFRROOMM  LLYYNNNNEETTTTEE  

EEDDMMOONNDDSS  OOFF  SSOOCC  PPRRPPEEOOPPLLEE  
As a young practitioner you most 
likely haven’t had the opportunity 
to conduct many job interviews.  
All the more reason why you need 
to keep a few key points in mind 
when preparing yourself for that 
daunting interview closing in on 
you! In addition to the excellent 
tips and advice provided in this 
month’s e-news article, keep the 
following in mind: 

 Relax:  It’s most likely that 
other people interviewing for 
the same role have also had 
limited interview experience! 

 Research the role:  Give 
yourself the necessary time to 
prepare adequately in terms 
of research.  Ensure you have 
a strong understanding of the 
position you are interviewing 
for, the organisation and the 
people interviewing you 
including their names, 
positions and, if possible, a bit 
about them.    

 Warming up:  Role playing 
with friends or family is an 
excellent way to prepare for 
an interview.  Get them to ask 
you questions about your 
experience.  Have several 
examples ready to mind that 
show how you faced 
challenges and achieved 
positive outcomes in previous 
roles.  Try them out in this way 
so that they are top of mind 
and smoothly presented in a 
“real life” interview.   

 Be punctual:  Don’t be late 
(early is ideal) and ensure you 
have researched the travel 
route thoroughly before 
setting off.  

 
 

 Presentation:  Dress appropriately by wearing a suitable outfit which 
suits the culture of the organisation and ensure excellent grooming.  First 
impressions count! 

 Work examples:  Always have a portfolio of your work to present.  This 
should include a copy of your CV, some examples of your writing 
including a media release and, if possible, some media coverage or other 
relevant examples showing outcomes.  Ensure you have extra copies in 
case they are requested.   

 Listen and answer the question: This sounds basic but is often 
mishandled.  Ensure you listen to everything the interviewer is saying and 
that you answer the questions properly.  It’s harder than you think! 

 Follow up: Always send a thank you email to the people who interviewed 
you.  

 Be positive:  Never say negative comments about previous employers, 
clients or businesses.  This is a small industry. 

 Be confident, excited and enthusiastic!  Every potential employer wants 
to see these traits in their new practitioner!  

 
NNEEWW  PPRRAACCTTIITTIIOONNEERR  PPRROOFFIILLEE::    

RRHHIIAANNNNAA  FFUURRSSDDOONN  
Course studying/university: Honours in 
Communication, University of Newcastle.  I am also 
working part-time for my University's Media and PR 
unit to implement a social and online 
communications strategy which will officially begin 
in January 2010. 

Why did you choose PR? I chose PR because I like the enthusiasm of the 
industry. It has a constantly changing and evolving landscape, which with the 
rise in digital PR is a very interesting place to be working right now.  
Previous experience: Enigmacorp (Newcastle's largest integrated 
communications agency), Text 100 (internship in a tech-focused agency with 
a fun outlook), Hunter Development Corporation (coordinating a tourism 
signage project) Event Co-ordinator for the after party of Eddies 14 hour day 
(14 hour triathlon raising money for people living with a disability), Event Co-
ordinator for the Launch of Newcastle Fashion Week. 
Internship highlight: Working on the launch of Newcastle Fashion Week. I 
thoroughly enjoyed being involved in the creation of a launch party that 
involved showcasing local as well as internationally known designers.   
  

  

EEVVEENNTT  PPRROOFFIILLEE::  PPRRIINNGGLLEESS  &&  MMIINNGGLLEE  
Date: Thursday 8 October 2009 
Where: Bar 333, 333 George St. 
Sydney 
The low-down: PR up-and-comers 
met for informal drinks to discuss all 
things PR. 
Next PRingling: Thursday 3 December 
2009 @ Bar 333 

  
 


